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PACKAGING

® Packaging is a medium use to convey goods or
products from the farm gate or from the producer to

the consumer or to the end user in appropriate S
condition while using a good material Biusi S
. gusi doup
® Most physical products must be packaged and labeled.-q  g—

A well packaged products sales more than a high
quality product with poor packaging




Cont.

* It’s a trend that must be followed systematically based

on consumers behaviors toward the packaged
products.

Value addition — good packaging for any product add
values to the product 1.e. changing the perception of
the product.

* The dynamic nature of a well packaged product
enhances the sustainability of the safety and the
quality of the product




Types of Packaging

Primary packaging

i.e. immediate material in contact with the product

o

Secondary packaging

i.e. second material in contact with the product

.

Tertiary packaging

i.e. third material in contact with the product e.g. pallets
or containers




Types Packaging

Primary packaging Secondary packaging Tertiary packaging ‘ 5
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* Is the material that preserve and has contact with
the product or carry’s the product to the desired g

destination.

* The packaging materials varies from product to
product depending on the producer or the end use.

°* The producers must understand the component of
the material




Properties of packaging materials

* There is the need to understand the properties of the
packaging materials; -

* Physical properties
°* Chemical properties
* Understanding the compatibility of material and product

* Environmental factors on the materials etc i.e.
Biodegradable or non-biodegradable




Factors that determines packaging
requirement for export

* The following factors should be noted while
packaging for export;

* Product component
* Product sizes/shape
°* Dimension/Weight
* Transportation

* Climatic condition




Other factors influence packaging for
export

requirement is also a factor that influence
packaging materials and handling;

* Is the packaging material and the
colour acceptable by the consumers or
buyers

° Is the graphic design and the
information contained on the label
sufficient for marketing strategies

* Language; is it dual or multiple




Nature of Market
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SAMPLE OF PACKAGING MATERIAL

Previous packaging

T

Current packaging




WHAT IS LABELING

* Labelling is display of information

about a product on it contained package.

* To ensure that consumers have access to

complete information on the content

and composition of products, in order
to derive their satisfaction.

* Good labeling also enhance value
addition to packaged products




METHODS OF LABELING

* Principal Display Panel (PDP) is the
portion of the package label that 1s
most likely to be seen by the consumer
at the time of purchase - Statement of
identity (name of food),Net quantity of
contents statement (amount of food in

package

; Q’f" OF a¥R102° 100% PURE

RAWWILD CRAFTED
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CONT

Information Panel (IP) is the side
immediately to the right of the PDP,
as displayed to the consumer -

‘ USE: Soften by rub-
Name and address of manufacturer, . / gi?g ks
O YOUf anas ora ew

seconds before apply-

packer, or distributor, Ingredient list N e
g ong way!
and “Nutrition Facts” panel (IP)

. i Fruit
INGREDIENTS: Butyrospermum Parkii F1V

(Pure Unrefined Shea Butter), Vanilla Planifol?

Bean Oj|




Principal Display Panel (PDP)

JO-FISH -
CATFISH

Information Panel (IP)

Nutrition Facts

Serving size 859 Ingredient

Farmed smoked catfish
|
Amount per serving

Smoked Catfish

(Processed under hygiehic Condition)

% Daily value

Health Benefits

- High level of vitamins- D

Total Fat 5g 7%
Saturated Fat 1.3g 6%
Trans Fat Og

Protein 42% and B12
Sodium Trace
| = o o
Fikier 1.49% Omega-3 and omega-6

(J603213

453252

Store in a
cool dry place

Produced & Packeged by

Arogunjo Mills Limited

Plot 1, Solicitor's Avenue, Lasinmi Layout,
Off Federal Low Cost Housing Estate,
Oloje, llorin, Kwara State

Email: arogunjo13@gmail.com j
Tel: +234806072667, 08035044356 @




Principal Display Panel

Information Panel (IP)

(PDP)
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Nupgy Foods'

akallkl

'\‘\

r Boiled-Rice with |rres|st|b1e§: oma

Nuppy Foods’

Per Boiled Rice with Irresistible Aroma

BN
Manuf Date:
Exp. Date:

13

on7032
Packed by:
Nuppy & Baxin Limited

Bos 18 & 19,

Kaura Ultra Modern Market,
Opp. Prince & Princess Estate
Abuja.

07059846958

Email: nuppyfoods@gmail.com

453259




Types of font - Nutrition value

Helvetica Regular 8
oint with 1 pointof |l

leading

3 point rule--..._____-'

8 point Helvetica Black
with 4 paints of leading

174 point rule centered s
between nutrients

(2 points leading above
and 2 points below)

B point Helvetica
Hegular with 4 points
of leading

8 point Helvetica
Regular, 4 points of
leading with 10 point
biullets,

ags ' Franklin Gothic Heavy or
Nutrition Facts«#™"  cica Biack, fiush left

Sening Size | cup (228g) & flush right, no smaller

Senang Per Conainer 2 than 13 |:I"|.'.Iil'1[
Aumsun] Per Barving ﬂ
Calorian 260 Caleias bam Fat 120 7 point rule
* Dally Valwe™, . .
Total Fat 133 me-a*""ﬁ point Helvetica Black
Saerturated Fat 5g
Trans Fad 2 All labels enclosed by
Chaolesteral 30mg 10% 1/2 point box rule within 3
Sodium 580y 735 points of text measure
Totel Carbolnpdrate 31g 10%
e = 1/4 point rule
Supmre 5g F
Probala 50
|
Wilaemin A 4% * Yitamin G 2%

Ieiun 16% * lond% Type below vitamins and
* Parcani Oaily Valsos ot Besed o8 E.ﬂﬂ:ma]-:-‘irdim# ITIirlE'rﬂ.lﬁ {fmtngtg-g] is b

Woui Dl 'Waluaa @ Sishar of |G dapanding
. R point with 1 point of leading

!ln.rr.nn'n MEAC

Gk 2 161l 2550

Toldl Fal Lofinica 1Fma i L] vy
Sl Fel Legz [lan ==} o
Crooraim Lass ihan Ja0ng Mg
=" B L 1w iy 240wy
Talal Carbodvporale k=1 |
Cerary IFksar 250 ki, 1]

Nutrition Facts

Serving Size two tablespoons (30g)
Servings Per Container 16

Amount Per Serving

Calories 15 Calories from Fat O

% Daily Value*

Total Fat Og 0%
Saturated Fat Og 0%
Trans Fat Og

Cholesterol Omg 0%

Sodium 95mg 4%

Total Carbohydrate 3g 1%
Dietary Fiber 1g 4%
Sugars 1g

Protein 1g

Vitamin A 10% * Vitamin C 25%

Calcium 0% e lron 2%

*Percent Daily Values are based on a 2,000 calorie
diet.




Important of labeling

Jdeal Foods
Finger Millet

(Tamba)

A good labeling should contributes to

the “sales appeal” of a product and also
enhance value addition

OOOOO

It should provide detailed information [z~
about a product and it uses e .

33333

Niacin

52

It should provide a platform for MR
producers to display their identities .

Ideal Women Support &
npowerment Foundation (IWSEF)

2; 453

ijjawa Shopping Compex,
2 House Rabah,

[t assist in stock control, point of sales,
dispensing etc. g

ooooooooooo




Labeling Cont. i

The packaging must entail some relevant information as follows; -
retail packaging

* The product name
* Brand name, Producers or company’s address

* Net weight, Nutrition value

* bar code (if any), Date of production, date of expiration

* Batch number/location ref. — for traceability




Labeling information cont.

* For export market, the producer should be conversant with the following;

. * The importing country requirement in terms of product labeling

* Colour of interest

* Language of the importing Country
* Mode of packaging and presentation
* Types/method of packaging

* Quality requirement
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Clamp as indicated

Keep away from
water

X

Do not clamp as
indicated

FLAMMABLE LIQUID
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LABELING

= | abeling

e
- Registered

exporters
> Colour,

Shapes anmnd

Sizxzes

HANDLE
WITH CARE

11

THIS WAY UP




What is barcode

* Barcode is a systematical approach
to transfer data into smaller units
as symbols of various types that

- can be analyze with electronic

device. Those symbols as

barcode represent information 6

such as manufacturer’s name,

country of origin and name of

product.

007'266238
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Information on Barcode

Company code Check digit

Country Product code

-
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Positioning of Barcode on labeling

the ““barcode”™

s PAR'LI OF the barcod «

AR R I ]




Types of barcode - Numeric-only barcodes

* EAN-13: FEuropean Article Numbering |||| ||

- international retail product code |
570123457 828900

* EAN-8: Compressed version of EAN code ‘ “
451

for use on small products

201215



http://www.gs1.org/barcodes/technical/bar_code_types

Positioning of barcode on
labeling




Importance of barcode

The barcode reduce fraud
Inventory Control

Pricing

Speed

Error Prevention.

Large Inventory Tracking

Cost Savings




How to secure a barcode

°* One can secure the barcode by visiting the website below;

° After going through the website, click the on application to
download the application form.

* All other information that will assist in filling the form and
the amount to be pay are available on the website.



http://www.gs1-nigeria.org/

Brand

° A brand is a name, term, design, symbol, or other
feature that distinguishes an organization or
product from its rivals in the eyes of the customer.

* Brands are used in business, marketing, and
advertising. Name brands are sometimes
distinguished from generic or store brands




The difference between
product and a brand

A PRODUCT IS...

Made up in a factory;

An object

Something you are trying to sell

Can be easily copied by a competitor
(and sold for a lower price!)

A BRAND I8S...

Made up of trust and relationships
A personality
Something a customer loves

A unique customer experience that
cannot be copied




Does your brand give
your customers
a reason to
believe?

Are your customers
and key stakeholders

Does your brand
connect with your
customers on an
‘emotional level?

Does your

’235?”” brand deliver




4 Key Questions

Internal

BExdernal

Brand Vision

VWhat do we
want our brand
to become?

Brand Promise

VWhat is our
commitment
to customers?

Band Delivery

How do we intend
to fulfill our
commitment and
what actions will we
take?

Brand Positioning

How do we want to
be perceived and
what's our
competitive
advantages?




STRONG BRANDS
. .
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asking. ..
What will make our Brand/ Team Grow?




START asking...
What is stopping/ keeping us from growing?




THANK Y0U
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